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all such cases, a report of the cir-
cumstances will be made to the Chief
of Naval Operations.

(c) This policy does not preclude re-
leases to the media, news companies,
and others in accordance with estab-
lished procedures, or the sale of re-
leased photographs to private agencies
or individuals under existing Depart-
ment of Defense regulations and part
701, subparts A-D, Availability to the
public of Department of the Navy In-
formation and Records. Normally, re-
quests by individuals for still photo-
graphs and motion picture photog-
raphy for private use are forwarded to
the Commanding Officer, Naval Photo-
graphic Center, Naval Station, Wash-
ington, DC 20390, for action. Procedures
for the collection or authority for
waiver of fees for service and material
provided are set forth in Volume III,
NAVCOMPT Manual, and part 701, sub-
parts A-D.

(d) Navy aerial photography released
for sale to the public is transferred to
the United States Department of the
Interior. Inquirers regarding the pur-
chase of this photography should be di-
rected to Chief, Map Information Of-
fice, Geological Survey, Department of
the Interior, Washington, DC 20025.

(e) Navy training films suitable for
sale to the public are transferred to the
National Audio-Visual Center, Na-
tional Archives and Records Service,
General Services Administration,
Washington, DC 20408. Inquires regard-
ing the sale of Navy training films
should be addressed to the National
Audio-Visual Center.

(f) This policy does not preclude re-
leases to contractors and others prop-
erly engaged in the conduct of the
Navy’s business. However, when serv-
ices are performed for other agencies of
the government, and under certain con-
ditions, for other military depart-
ments, the Navy Comptroller Manual
prescribes that such are subject to re-
imbursement.

(g) All private inquiries from foreign
nationals should be returned, advising
the addressee to contact his local U.S.
Information Service officer for the de-
sired materials.

§705.13

§705.12 Print media.

Requests for reprints of items pub-
lished in national media will be ad-
dressed to the Chief of Information.
Commands will be careful not to repro-
duce on their own authority any copy-
righted material without advance per-
mission from the copyright holder.

§705.13 Commercial advertising.

(a) The Navy encourages cooperation
with advertisers. However, the layout,
artwork and text of the proposed ad-
vertisement must be submitted to the
Chief of Information for review and for
clearance by other appropriate authori-
ties.

(b) Requests from commercial enter-
prises (including those with Navy con-
tracts) for use of Navy personnel, fa-
cilities, equipment or supplies for ad-
vertising purposes must be referred to
the Chief of Information.

(c) Official Navy photos which have
been cleared and are released for open
publication may be furnished for com-
mercial advertising, if properly identi-
fied and captioned. No photos will be
taken exclusively for the use of an ad-
vertiser.

(d) Navy cooperation in commercial
advertising, publicity and other pro-
motional activities will be based on the
following requirements.

(1) It must be in accordance with the
provisions of 32 CFR part 721.

(2) It must be in good taste and not
reflect discredit on the Navy or the
U.S. Government. Statements made
must be matters of fact, without mis-
leading information or other objection-
able features.

(3) It must not indicate that a prod-
uct is used by the Navy to the exclu-
sion of similar products offered by
other manufacturers or appear to en-
dorse or selectively benefit or favor (di-
rectly or indirectly) any private indi-
vidual, sect, fraternal organization,
commercial venture or political group,
or be associated with solicitation of
votes in a political election. It will not
infer Navy responsibility for the accu-
racy of the advertiser’s claims or for
his compliance with laws protecting
the rights of privacy of military per-
sonnel whose photographs, names or
statements appear in the advertise-
ment. It will neither indicate that a
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product has undergone Navy tests nor
disclose data from any Navy tests
which may have been made.

(4) It may not promote the use of to-
bacco or alcohol.

(e) Use of uniforms and naval insig-
nias. These may be used provided it is
done in a dignified manner.

(f) Use of Naval personnel:

(1) Personnel may receive no com-
pensation.

(2) Personnel will not be inconven-
ienced or have their training or normal
duties interrupted.

(3) Written consent from the person
concerned must be obtained before a
photo may be used.

(4) Navy civilians and military per-
sonnel on active duty may not use
their position titles or ranks in connec-
tion with any commercial enterprise or
endorsement of a commercial product.
(Retired personnel and Reserves not on
active duty may use their military ti-
tles in connection with commercial en-
terprises if this does not give rise to
the appearance of sponsorship of the
enterprise by the Navy or Department
or in any way reflect discredit upon
them.)

(5) Testimonials from naval per-
sonnel are not banned, but the person
giving the testimonial must not be spe-
cifically identified.

(i) The use of name, initials, rank or
rate of Navy personnel appearing in
testimonial advertising is not per-
mitted, but such expressions as, ‘‘says
a Navy chief,”” may be used.

(ii) Care will be taken to ensure that
testimonials from Navy personnel are
presented in such a way as to make
clear that the views expressed are
those of the individual and not of the
Department of the Navy.

§705.14 Embarkation of media rep-
resentatives.

(a) General. (1) Although this para-
graph applies primarily to embar-
kation in ships, provisions which are
applicable to embarkation on aircraft
or visits to shore installations apply
also to those situations.

(2) See also §705.37 on transportation
of non-Navy civilians.

(b) Invitations to embark. (1) Invita-
tions should be extended as far in ad-
vance as possible and inclusive infor-

32 CFR Ch. VI (7-1-11 Edition)

mation on the following should be pro-
vided:

(i) Type, scope and duration of oper-
ation or cruise.

(ii) Communications, methods of
press transmission, and charges, if any.
(iii) Transportation arrangements.

(iv) Approximate cost of meals and/or
quarters, and the statement that the
newsman will be expected to pay for
these and other personal expenses in-
curred.

(2) It should be made clear to the
newsman that there may be limits on
movement from one participating unit
to another. If helicopters or highline
transfers are to be used, their limita-
tions and hazards should be explained.

(3) On operations where security is
critical, embarkation of newsmen may
be made contingent to their agreement
to submit copy for security review.
Under such circumstances, the reason
for the review will be made clear prior
to embarkation, and every effort will
be made to avoid any interpretation of
such review as ‘‘censorship’ or inter-
ference with freedom of the press.

(¢c) Arrangements aboard ship. (1)
Where appropriate, a briefing should be
held at the earliest convenient time
after embarkation at which newsmen
may meet the commanding officer and
other key personnel and guests and at
which previously supplied information
is reviewed.

(2) If feasible, an escort officer will be
assigned to each newsman (or group of
newsmen having similar requirements).

(3) It should be reported in the ship’s
newspaper (and on radio and closed-cir-
cuit TV, if any) that newsmen will be
embarked, giving their names and the
media they represent.

(4) If a correspondent is interested in
home town material, personnel from
his area should be contacted in ad-
vance, if possible, to determine if and
when they would be available for inter-
views and photos.

(5) Representatives of press associa-
tions and radio and TV networks will
be embarked in the Exercise Com-
mander’s flagship or the Exercise Con-
trol ship, when possible. This ship
should also control the ship-to-shore
press radio and teletype (RATT).
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